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Week 9 - Email Marketing 

Part 1) Choosing Content Topics  
Current Customers  

1. ___________________________________________

2. ___________________________________________

3. ___________________________________________

4. ___________________________________________

5. ___________________________________________

6. ___________________________________________

7. ___________________________________________

8. ___________________________________________

9. ___________________________________________

10.___________________________________________

Past Customers  

1. ___________________________________________

2. ___________________________________________

3. ___________________________________________

4. ___________________________________________

5. ___________________________________________

6. ___________________________________________

7. ___________________________________________

8. ___________________________________________

9. ___________________________________________

10.___________________________________________

Potential Customers  

1. ___________________________________________

2. ___________________________________________

3. ___________________________________________

4. ___________________________________________

5. ___________________________________________

6. ___________________________________________

7. ___________________________________________

8. ___________________________________________

9. ___________________________________________

10.___________________________________________

Others - Vendors  

1. ___________________________________________

2. ___________________________________________

3. ___________________________________________

4. ___________________________________________

5. ___________________________________________

6. ___________________________________________

7. ___________________________________________

8. ___________________________________________

9. ___________________________________________

10.___________________________________________
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Week 9 - Email Marketing 

Part 2) Email Platform

Which emails do you like from which vendors of platform? Can you tell what email program they are 
using? (Hint: try to unsubscribe and see what shows up - only unsubscribe if you want to). Does 
this platform offer a FREE trial? Give it shot and see what  get’s your attention… It just may get your 
customers attention!

�

�

�

�  
�

Part 3) Creating and Serving Your List

How can your  content  and your  lead magnet  help you grow your  list?  Do you have a  plan to 
communicate to multiple audiences? Have you created multiple lead magnets for each audience?

�

�

�  

�  

�  
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Week 9 - Email Marketing 

Frequency - How often do you intend to communicate with each audience and why?

�

�

�  

�  

�  

Content - Can you create a digest of content, or are you going to list just your blog posts?

�

�

�  

�  

�  

Consistency - Can you commit to delivering content at the same time every week or consistantly?

�

�

�  

�  

�  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Week 9 - Email Marketing 

Part 4) Email Research

Have  you  researched  your  competition  with  a  Google  search?  (Look  for  login  forms  and  Lead 
Magnets).

�

�

�  

Did you find things that were worth giving you email for? Did you feel comfortable and welcomed? 

�  

�  

�  

Did  you  try  to  go  through  their  sign  up  and  download  process?  Did  you  like  it  or  find  it 
cumbersome? What would you want to do differently?

�  

�  

�  
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Week 9 - Email Marketing 

Part 5) Your Online Sales Conversation

Create a conversation to your new Ideal Customer Avatar and your Ideal Solution For Them…

�

�

�

�

�

�

�

�
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