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Week 10 - Social Media 

Part 1) Match Clients With Platforms

List the top five client niches for each of the following 5 (6) social media platforms.

Facebook  

1. ___________________________________________

2. ___________________________________________

3. ___________________________________________

4. ___________________________________________

5. ___________________________________________

LinkedIn 

1. ___________________________________________

2. ___________________________________________

3. ___________________________________________

4. ___________________________________________

5. ___________________________________________

Twitter 

1. ___________________________________________

2. ___________________________________________

3. ___________________________________________

4. ___________________________________________

5. ___________________________________________

Pinterest  

1. ___________________________________________

2. ___________________________________________

3. ___________________________________________

4. ___________________________________________

5. ___________________________________________

Google+  

1. ___________________________________________

2. ___________________________________________

3. ___________________________________________

4. ___________________________________________

5. ___________________________________________

Other: _______________________________________ 

1. ___________________________________________

2. ___________________________________________

3. ___________________________________________

4. ___________________________________________

5. ___________________________________________
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Week 10 - Social Media 

Part 2) Social Media Platform Research

Have you created accounts for each social media platform with 3 or more niche audiences from 
above? Have you searched out power partners? Competition? Clients? Potential clients?

�

�

�  

�  

�  

Part 3) Maximizing Your Social Media

Have you optimized each of your social media platforms (header graphics, call to action buttons, 
address, websites and other links)?

�

�

�  

�  

�  
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Week 10 - Social Media 

Frequency - How often do you intend to communicate with each audience and why?

�

�

�  

�  

�  

Content - Can you create any other kinds of content, or are you going to list just your blog posts?

�

�

�  

�  

�  

Consistency - Can you commit to delivering content at the same time every week or consistently?

�

�

�  

�  

�  
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Week 10 - Social Media 

Part 4) Social Media Research

Have you researched your current clients on each social media platforms? What types of content are 
they engaging with the most?

�

�

�  

�  

What kinds of power partner businesses can you find on each social media platform? Have you 
switched to your business profile and liked their pages? How can you interact with those other 
businesses that would be seen by their customers (without stealing their thunder)? 

�

�

�  

�  

Look at competitive business (maybe from other parts of the country). What are they doing that is 
creating the most engagement? What can you replicate for your audience(s)?

�

�

�  

�  
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Week 10 - Social Media 

Part 5) Your Online Sales Conversation

Create a conversation to your new Ideal Customer Avatar and your Ideal Solution For Them…

�

�

�

�

�

�

�

�
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Week 10 - Social Media 
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